January 9, 2012

TO:

MUSC Faculty

FROM: 
Helen Snow, Associate Dean and Director



Corporate, Foundation & Organization Relations (CFOR)

RE: 

2012 Campus Visits by Medical Device Companies

Last month, Dr. Pisano and I visited with the leadership of numerous medical device companies during the RSNA Conference in Chicago. We discussed opportunities for their companies to engage with MUSC faculty and described some of the areas of research and clinical expertise at MUSC which aligned with their business interests.

Dr. Pisano invited the separate leadership teams of GE Healthcare, Siemens Medical Solutions, Philips Healthcare, as well as Fuji and Hologic, to come to MUSC for at least a full day of presentations by our faculty. It was agreed that the best way to optimize their campus visit was to submit presentation concepts from faculty whose work seemed to be in line with the current business priorities of each company. We agreed to send a menu of proposed presentations targeted for each company to them in advance so that they could choose with whom they would like to meet while visiting our campus. Each company appointed a “contact person” to work with me to plan their respective visits over the next 6 mos.

This link http://academicdepartments.musc.edu/com/research/conceptform.dot will take you directly to the downloadable Presentation Concept Form that is required for your proposal. We envision that the 5 companies will bring down the appropriate decision-makers from their various business units once they choose the presentations to be heard. They may be interested in research or broader applications of existing therapeutic areas. While most of the presentations will center on research opportunities, there could also be opportunities for corporate partnerships in areas of clinical outreach, public awareness and medical education.  A separate Concept should be customized and submitted for each targeted company; we will not send one Concept to all companies. Each presentation will be approximately 20 minutes in length, plus at least 10 minutes for Q & A, and will be part of a day-long program.
INSTRUCTIONS
First, go to the respective websites of each company. Determine which companies show an expressed interest in your area of investigation or focus area, such as Women’s Health.  You will need to do a little research before determining which of the 5 companies work in areas that align with your expertise.  Since each of these companies is large with complex product mixes, you will be the best judge of this alignment. Sometimes the Annual Reports on their websites name current priority areas for the company.  
Below is the Presentation Concept Form (2 page maximum) to be filled out and e-mailed to me no later than January 31, 2012 at snowh@musc.edu. The form is in Word format, so you will be able to download it and type directly on it, and the text will advance down the page. You may feel free to insert images if you wish, but your completed Presentation Concept Form is not to exceed two pages. 

A Concept Form should be customized for each company to whom you would like to present using the template provided.  If you have professional contacts already in the company, please note them on the form. We will, in turn, review and submit a packet of proposals to each company contact for distribution to their leadership and appropriate business units.  Once they have identified the presentation concepts of most interest to them, we will begin to schedule and plan their campus visits for spring and early summer. Call me if you have questions (843) 792-6526.
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Presentation Concept Form
For Corporate campus Visit in Spring 2012 

(Maximum 1-2 pages)

Name of Corporation (e.g., GE Healthcare):


Target Therapeutic or Business Unit (e.g., Molecular Imaging or Ultrasound):

Presenter’s Name/Title/Department:
Presentation Title or Topic:


Research concept to be explored:  (explain how the research will move forward the science and its clinical applications. Who is the targeted population that will benefit from the research? What distinguishes the proposed research from that pursued by other investigators?  Why are you uniquely qualified to undertake this research?)
Methodology of Research or Project:  (How are you going to accomplish your goals? What are your strategic plans for carrying out the project? Are you collaborating with other University investigators—within or outside of MUSC?)
Key Investigators and their qualifications and pertinent publications: (Do not attach your CV; list only name(s), titles, and brief descriptions of qualifications.)
How does this align with corporate goals and in what areas of their organization (e.g., therapeutic areas, research groups, public education, user training)?
Measurable Outcomes/Evaluations:  (How will you know that the project has had an impact or has accomplished specific goals or outcomes? Note “before and after” conditions, number of people reached, etc.)
Do you have professional contacts at this company? If so, with whom?

Project Concept Submitted by PI: __________________________

Date: _____________

Please email this completed form to Helen Snow, Associate Dean, Corporate, Foundation & Organization Relations, MUSC College of Medicine: snowh@musc.edu. 
Revised 1/5/2012
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